
Jani-King offers franchisees new accounts to service based on their 
investment level.  In addition, Jani-King’s local sales and operations teams 
provide support to franchisees on an ongoing basis. This level of sales 
and support allows franchisees to focus on running their business. 
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Reasons to Start A Franchise

With Your Tax Refund

Since the pandemic, 
businesses across all regions 
have placed greater attention on 
cleaning and disinfecting services. The 
commercial cleaning industry  flourished 
before and the demand for cleaning 
services keeps climbing, making this a 
high-demand business.
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With a Jani-King commercial cleaning 
franchise, you are in control. Grow 
your business to your ideal size. 
With an energetic approach, hard 
work, and good customer relations, 
our Franchise Owners can have an 
enjoyable business, create a 
tradition for their family, provide 
welcome jobs for people in their 
own community, and work toward 
their ultimate goals.
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Turn your tax refund into a business 
enterprise with a franchise that doesn’t 
require a brick-and-mortar location. With 
skyrocketing rent prices throughout the 
country, why spend that money when you 
can run your commercial cleaning franchise 
from your own home?
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Startup costs for many businesses 
can be extremely expensive. This 
is not the case for commercial 
cleaning franchises. Startup fees 
are relatively low and may be 
partially covered by your own tax 
refund. The initial franchise costs 
go a long way and include
Jani-King’s extensive training 
program and account offerings.
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We believe 2022 will offer you a great opportunity to step out and invest in yourself. When starting
a new franchise, you want to make sure you’re giving yourself the best chance to maximize your 
opportunity by selecting an industry that is poised for growth and is proven to have long-term 
success. Commercial cleaning franchises remain at the top of both lists.


